Entrepreneurship Cell, Miranda House

Overview of the Society

The Entrepreneurship Cell (E-Cell), Miranda House, functions as a dynamic student-led society
dedicated to fostering an entrepreneurial mindset among students. The society provides a
platform for innovative thinking, experiential learning, and leadership development by
encouraging students to ideate, execute, and scale impactful ventures. Through a blend of live
projects, industry collaborations, startup incubation, and flagship events, E-Cell equips
members with real-world exposure to entrepreneurship, business strategy, and
sustainability-driven innovation. The society also emphasises creativity, inclusivity, and
intersectional development while nurturing socially responsible entrepreneurship.

Activities

During the academic year 2024-25, E-Cell Miranda House undertook several initiatives and
events aimed at skill development and industry engagement. At the beginning of the academic
session, a structured three-stage recruitment drive was conducted to onboard new members
across core departments such as Public Relations, Corporate Relations, Marketing, Creative,
and Operations. The selection process included form-based screening, task evaluation, and
personal interviews, ensuring the induction of motivated and diverse talent. Additionally, a
Startup Vertical was introduced, with dedicated Startup Heads appointed to lead venture-based
initiatives.

A major focus of the year was the incubation and execution of two in-house student-led
ventures. Project Beezkin was launched as a sustainability-focused initiative aimed at
developing biodegradable beeswax food wraps as an alternative to plastic packaging. The
project involved extensive research, prototype development, testing, and action research.
Project Rage, another in-house venture, focused on creative entrepreneurship by designing and
producing journals with reflective and emotion-driven prompts, enabling students to channel
emotions into creativity. The venture achieved commercial success through in-house sales and
stall-based marketing.

E-Cell also launched a live project collaboration with The Indian Hempstore in October 2024.
Selected students worked closely with the founder and were involved in market research,
financial modelling, business expansion strategies, and analytical reporting. This collaboration
provided participants with hands-on exposure to real-world startup operations.

In terms of industry engagement, E-Cell collaborated with IMS Delhi to organise a seminar titled
“‘Road to [IM: Women Leading in Business” on 10 October 2024. The session was led by the
Chief Mentor of IMS Delhi and focused on CAT preparation, MBA admissions, and leadership
pathways, benefiting over 150 students.



The academic year culminated with E-Cell’s flagship event, Croesus’25, held on 27 February
2025. The national-level business summit witnessed participation from over 2000 students
across colleges. The event featured a Startup Expo, keynote address by entrepreneur Aman
Dhattarwal, sponsorships from EaseMyTrip and DU Club, and two national-level case
competitions—ImpactX and Finesta—which together received more than 500 registrations.

Student Achievements

E-Cell Miranda House recorded significant achievements during the year. Project Beezkin
received the District Best Action Research Institution Award 2024-25 under the Skill to
Entrepreneurship Program for Higher Education Institutions, with E-Cell emerging as the North
Zone Winner. Project Rage successfully generated revenue exceeding 325,000, highlighting the
commercial viability of student-led entrepreneurial ventures. Members participating in the live
project with The Indian Hempstore gained practical corporate exposure, strengthening their
professional and analytical skills. Additionally, Croesus’25 provided students with national-level
exposure through competitions, startup pitching opportunities, and interaction with industry
experts and investors.
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